>
. v
PUERTO RICO

CONVENTION BUREAU

MEETPUERTORICO.COM

PUERTO RICO CONVENTION CENTER CELEBRATES FIFTH YEAR OF
OPERATION AS DISTRICT CONTINUES ON TOWARDS COMPLETION

SAN JUAN, July 19, 2010 — Upon the opening of the Puerto Rico Convention Center in
November 2005, Ana Maria Viscasillas, president and CEO, Puerto Rico Convention Bureau, the

of ficial sales and marketing agent for the Cent
represents a new era in our tourism historAy. Me
the Puerto Rico Convention Center celebrates its fifth year of operation, Pu e r t os miedtingo 6

and convention offerings continue to come-of-age, standing out among the forefront of world-

class meeting destinations.

Able to host up to 10,000 delegates, the Convention Center at the Puerto Rico
Convention Center District has become a prime meeting facility within the Americas, providing an
unparalleled meeting place for conventions, trade shows, consumer shows and other events.
Since its opening, the Puerto Rico Convention Center has welcomed nearly 110,000 delegates,
more than 1 million visitors and has been the site of 20 Citywide conventions, including
prestigious groups like the National Guard Association of the United States (NGAUS), the U.S.
Hispanic Chamber of Commerce (USHCC), American Association of Retired Persons (AARP),
the Asociacion Latinamer i cana de Pediatr2a (ALAPE) and th
Marketplace. In 2011, the Center will host the International Union of Pure & Applied Chemistry
(IUPAC) for its 43" World Chemistry Congress and General Assembly and the International
Federation of Library Associations (IFLA) World Library & Information Congress.

iThe Puerto Rico Convention Center hasagel ace
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million in group expenditures and nearly 200,000 in room night bookings, the Center has proven
tobeoneof Puerto Rico0s best investments for our toc

The Puerto Rico Convention Center has received myriad awards and recognitions
ranging from architectural and environmental design to convention services and outstanding food
quality. High praise from exhibition and meeting planners furthers the buzz on the facility. For
instance, following one of the Centerds first p
ifiThe Center is really putting ithevwnslahdtatem etdh es tcad i
When the AARP hosted its first Spanish language tradeshow and health fair, organizer Bruce
Sanders stated AWith more than 16,000 attendees

PRCCb6bs facility, staff, secdrimbgnanhdcpatkiyng, ar

The 580,000 square foot Puerto Rico Convention Center is the largest facility of its kind in
the Caribbean and the most technologically-advanced in the Caribbean and Latin America,
featuring a 152,700 sq. ft. exhibition hall divisible into three individual exposition spaces, as well
as a 39,500 sqg. ft Grand Ballroom, the largest in the Caribbean. The Center also offers 36,400
sg. ft. of meeting space, including 15 separate meeting rooms on two levels, which can be

divided into 28 breakout rooms.

As part of a dream conceived more than a decade ago, the Puerto Rico Convention
Center was developed as a way of broadening th
increased group and business travel. Now, when the entire Puerto Rico Convention Center
District is completed, delegates, visitors and members of the community will enjoy a dynamic,
multi-use urban center that combines business and entertainment in a 113-acre world-class
complex that includes restaurants, retail shops, entertainment complexes, hotel

accommodations, residential and commercial office space.

AWhet her a delegate attending a conference a
to shop or enjoy a meal, or a member of the community coming to take a stroll along the

fountains of the Paseo and taking in a show or other event, the Puerto Rico Convention Center

-more-
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District is coming alive with al/l of Its wvar.i

exceptional attractions in terms of world-class a me n i tstatedsainmie A. Lopez Diaz, executive
director, Puerto Rico Convention Center District Authority.

A key element of the District is the new Sheraton Puerto Rico Hotel & Casino. Serving as
the headquarter hotel to the Puerto Rico Convention Center and located directly across the
street, the 503-room, 22-suite Starwood property features over 35,000 square feet of state-of-
the-art flexible meeting space located exclusively on the second level featuring: the 16,300-
square foot San Juan Grand Ballroom, divisible into 8 rooms; a 7,700-square foot Ballroom
highlighted by natural lighting and water views plus seven other meeting rooms

In addition, the property offers a 57,000 square foot, four-story high outdoor sundeck
complete with sweeping panoramic views, a large rooftop infinity swimming pool with poolside
cabafias and additional outdoor function space. Other elements include a 9,100 square foot spa;
a state-of-the-art Fitness Center; 70,000 square feet of retail space; and a 20,000 square foot
casino with more than 500 slot machines and 16 tables. Plans and development of two additional
properties within the District include a 300-room Marriott Courtyard Convention District Hotel and
a 252-room Aloft property, also part of the Starwood hotel collection.

AiThe new Sher at kotel &ROasinp and othei properties as well as other
services and amenities within the District represent our continued commitment to providing the
best possible experience to convention del egates as wel | as the

hotel developmentas partofPuer t o |l Ringod®r m tourism goal s.

Editords Not e:

The Puerto Rico Convention Bureau (PRCB) is a non-profit organization established in 1962 to drive meetings, conventions, trade shows and
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incentive groups to Puerto Rico. With offices in San Juan, Chicago, New York, Miami,and 2 8 KAy 342y 5/ 3 GKS . dzZNBl dz a i
competitive position in the Americas and abroad by increasing I 6+ NBy Saa 2F GKS LatlyRQa 2dziadl yRAy3

produces approximately $126 million to the local economy. The Bureau can be reached electronically through the Internet at
info@meetpuertorico.com or at its website www.meetpuertorico.com. The PRCB is the official marketing and sales agent for the new Puerto
Rico Convention Center (PRCC) opened November 2005. For more information on the new Convention Center visit www.prconvention.com.
The Puerto Rico Convention Bureau is the only Bureau to have certification by both Lloyds Registered Quality Assurance through the BestCities
Global Alliance and accreditation by the Destination Marketing Association International (DMAI) as an elite destination marketing organization.
The Puerto Rico Convention Bureau, representing the capital city of San Juan, is a proud member of Best Cities Global Alliance, the first
convention bureau alliance that represents the highest standards of service in the meetings and convention industry. For more information, visit
www.bestcities.netd® 5al! L A& (KS ¢ 2 NI RBS tepresehtiNgdnSra than 60@ désBnétibrl- miaag2yent BrdanizAtitns in more
than 25 countries.
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